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From 
Los Angeles 
to Boston 
...from State Fair 

to Washington Square 
...from falling in love 
to swinging in fun 
—they're setting a 
new style in joy 
in the 

motion picture 
that's 

truly different! 
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Vfotally believable 
*" ,,,$0 natural 
that you can't 
escape feeling 
that you're 
intruding 

On young 
people in love! 


—Ingenue Magazine 
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their cross-country capers... 
in a motion picture 


2 Pirited yvoungsters, ; entertainment 
‘ a. ae S100 | Shee S 


36 


Ad No. 401—382 Lines 
(including imprint space) 
4 Cols. x 7 Inches 


Also Available as 

Ad No. 50!1—620 Lines 
5 Cols. x 834 Inches 
and 

Comparable No. 302 
—255 Lines— 

3 Cols. x 6 Inches 


ROBERT COHN 


Written and Directed by ALEX GRASSHOFF 


Y 


TECHNICOLOR’ A | COLUMBIA PICTURES RELEASE 


Page 9 


CONnlavcicu aru seinen ee . 
sentatives at conventions. 800 delegates to the Na- 
tional Association of Student Councils saw the film at 
Abington, Penna., during their convention and were 


advised of the availability of the film as a fund-raiser. 


Pages 11 
and 12 


Q 


. Letters are coming in to the Community Relations De- 
partment of the Motion Picture Association of Ameri- 
ca requesting information on how Council members 
can use YOUNG AMERICANS as a fund raising ac- 
tivity. Mrs. Margaret Twyman, head of MPAA's Co 
munity Relations Dept., is mailing to all of the Cound 
members a special Fund Raising Guide book prepared 
by Columbia Pictures to facilitate such an opportunity. 


Page 14 


d. 1,500 delegates to the Kiwanis Key Club convention 
in Louisville, Ky., saw the film and gave a standing ova- Pages 11 
tion to several cast members who made an in-person and 14 
appearance following the screening. Return reply cards 


FOR THEATER MANAGERS. 


a. For the first time in the history of exhibitor-distributor See Below 
relations, Columbia Pictures is introducing an incentive 
plan for theater managers responsible for obtaining 
and supervising an organization's benefit activity. 


6. SALES AIDS: 


a. A special Featurette has been prepared featuring BOB 
HOPE and the YOUNG AMERICANS. Hope makes 
introductory remarks in the featurette which can be 
shown on TV, in schools and at various meetings for 
organizations. Hope has also made some radio spots 
for promotion of the film. The featurette is in 16mm 
and runs approximately 7 minutes. 
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(Contd on Page 13) 


Bonus For Showman 


Columbia Pictures is introducing an incentive plan that will reward 
those responsible for obtaining and supervising a local organization's 
utilization of "Young Americans’ as a fund-raising project. 

Here's how the plan works: Any theatre manager who can arrange 
an opening night benefit sell-out and subsequent benefit sell-out 
performances, will receive from Columbia Pictures the equivalent of 
10% of the net sale from such sell-out performances. For example: 


A 1,000-seat theatre, having $1.00 admission as its estab- 
lished price, would offer an organization a 20% discount on 
the purchase of the theatre's capacity. The organization 
would pay $800 for $1,000 worth of tickets. The theatre 
manager would then be entitled to the equivalent of 10%, 
of the $800—$80—or choice of merchandise, as preferred. 


on Benefit Sell-Outs 


This bonus will be paid directly from the Home Office upon receipt 

from your Columbia exchange of the following information: 
(ESET 0, ll esa et ANODE Ra otd iat AARC Emes d ach RR eg 
YOUNG AMERICANS Playdate: 
Manager's Name: 
Home Address 
social. Security: Nummer 00 65 a oo eae ae 
Established Boxoffice Price: 
Discounted Boxoffice Price: 


Capacity of Theatre: 
Group: Buying’ Out Housein. 3. ae 


Nef tor Performance: 3.0. Pe ee ee 


Bonus 05 'oF Det 3 ir eee he 


The more benefit party sell- outs, the bigger the bonus! 
Br i a ee 
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Greyhound Bus 


The Greyhound Bus Company has placed 
special one-sheets in every one of its termi- 
nals throughout the country, calling attention 
to the film and to the manner in which a 
Greyhound bus was used by the famed sing- 
ing group for the cross-country tour depict- 
ed in "Young Americans." See what else can 
be worked out with the Greyhound people 
in your town, including possible use of a 
Greyhound bus terminal for special stunts, 
p.a. announcements, still displays, etc. 


: ; “ak 
fy. seen g Se OoL ae fei ras 4 Pr} 
: oe TES Pah £ 553 
¢ fo: a yh ‘ wv? 
$3 * ag Pa $ ¥ 


a aes 


Bob Hope Promotes ‘Young Americans’ 


Via TV, Radio And Theatre Sell-Aids! 


Bob Hope, with whom The Young Americans have appeared on television, has 
shown a special interest in the film—and in helping to promote it! Hope has made 
a television featurette plugging the group... television trailers . . . radio spots 


. a lobby record! Order these special aids from National Screen. 


e ‘BOB HOPE MEETS YOUNG 
AMERICANS' 

That's the title of the color featurette 
—available in 14mm for television, and 
for theatre use by those houses which 
can handle | 6mm projection, or can set 
up a back-lighting projector in a win- 
dow, a terminal or elsewhere! Use this 
featurette for screenings in civic, so- 
cial and school organizations, as well 
as service clubs interested in fund-rais- 
ing opportunities with the film. 


e BOB HOPE LOBBY RECORD 

A two-sided 45 rpm disc in which Bob 
Hope introduces music from the film 
and plugs "Young Americans.'' Hope 
delivers a ''Coming Soon" message on 


one side and, on the other, a ‘Now 
Playing" plug. 


e BOB HOPE RADIO SPOTS 


One 60-second, two 30-second and two 
10-second spots, in which the brilliant 
entertainer plugs "Young Americans." 
ALSO, on the same disc, three 60-sec- 
ond "regular'’ announcer spots which 
also pack the entertainment wallop of 
the film. 


e BOB HOPE TELEVISION TRAILERS 


In color! Hope plugs the film in a 60- 
second television spot, a 20-second and 
a 10-second spot. ALSO AVAILABLE, a 
60-, two 20- and two 1!0-second tele- 
vision trailers. 


Advance Intermission Trailer 


A special intermission trailer, for use prior to your "Young Americans" playdate, 
effectively ties in picture title mention with a pitch for refreshments on sale at the 
theatre's concession stand. The group is heard singing ''We're Young Americans," 
while copy plugging the intermission break is superimposed over film clips. 


Order this unique trailer from National Screen and run it well in advance. 


Advance Screenings Help! 


The importance of arranging advance screenings of ''Young Americans" for local community 
leaders and opinion makers cannot be over-emphasized. It is the perfect word-of-mouth film 
and as such should be given extensive pre-playdate exposure to leaders of all influential 
groups in your situation. It will be these people who will do much to get your town talking 
about and wanting to see the picture. 


The Mayor and other civic officials should receive invitations to attend such a screening and 
be interviewed in the lobby following the show. Tape-record their comments for later broad- 
cast and include the best excerpts in your newspaper ads. 


All religious groups in your situation should be apprised of the picture's qualities and mem- 
bers of the clergy asked to attend a screening. If feasible, suggest they recommend the 
picture to their congregations and post playdate information on all bulletin boards. 


Members of your city's Parent's Teachers Associations, of course, should receive special at- 
tention in your promotion. Have the officials attend a screening and later issue an endorse- 
ment of the film to their membership and local educational heads. 


Newspaper critics, editors, radio and TV personalities also should attend advance screenings. 


Prints of "Young Americans’ are available for advance screenings at all 
Columbia Pictures exchanges. Be sure to reserve yours as soon as your 
a ° um e 

Young Americans’ playdate is set. 


How valuable advance screenings of Young Americans" can be in furthering word-of-mouth 
campaigns quickly became evident following a series of special screenings of the picture for 
the New York headquarter officials of several national organizations. Everyone attending 
these screenings expressed an eagerness to publicize the many qualities of the film to their 
membership. Check the following list of these organizations and be sure the heads of the 
local chapters or branches of these, and similar, groups attend one of your screenings. Their 
cooperation in your word-of-mouth campaign will be invaluable. 


General Federation of Women's Clubs 
American Field Service 

Help Retarded Children 

Discover America 

Leukemia Foundation 

The United States Jaycees 


Keep America Beautiful 

Girl Scouts of America, Inc. 

American Scholarship Association 

Boy Scouts—Greater N. Y. Councils 

Girl Scouts of USA 

National Council of Churches 

National Association of Student Councils Kiwanis Key Club 

National Education Association American Cancer Society 
The Jaycees (associated with the U. S. Chamber of Commerce) 


Merchandising 


The merchandise tie-up possibilities based on 
the picture title are almost unlimited. Get 
"Young American" credits into as many win- 
dow and in-store displays as you can with 
your theatre and playdate mentions. Here 
are several products and services that may 
be utilized for this purpose. Others will sug- 
gest themselves: 


¢ "Fashions (hair styles, cosmetics, 
sports equipment, foods, reading, 
vacations, dancing, haberdashery, 
music, etc.) for ‘Young Ameri- 


cans. 


e Have soft drink shops advertise 
their "Young Americans" sodas or 
sundaes, hamburgers, etc. 


Title Stunts 


Here are some easy-to-promote exploitation 
ideas that will prove helpful in publicizing the 
picture title and your playdate. Try them. 


@ Publicize all "Young Americans" born 
in and around your city for a week before 
and during your playdate. Local banks 
might start savings accounts for the 
new "Young Americans." Suggest to 
those outfits furnishing baby services to 
offer them free to the infants. 


e A contest, sponsored by local schools 
in their English classes or by a popular 
deejay, could have teenagers complet- 
ing, in fifty words or less, the sentence 
beginning: "I'm proud to be one of the 
"Young Americans’ because... " 
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‘Young Americans Day 
Honors Your Towns Youth 
In City-Wide Promotion 


One of the more important promotional efforts in playdate campaigns for 
"Young Americans'' should be directed towards the accomplishments of several 
of your city's outstanding Young Americans. Starting weeks in advance of open- 
ing, gear your publicity and exploitation for the picture and playdate to the point 
where your city and everyone in it will join in celebrating ''Young Americans Day." 


The promotion should be planned as a civic enterprise. Outstanding community 
leaders should be enlisted as judges and the deserving youngsters should receive 
official recognition and acclaim for their achievements in different fields of 
endeavor, such as charity work, athletics, scholarship, business, etc. Work with 
the Junior Chamber of Commerce or other organization in selecting the candi- 
dates for the honors. Use the sponsoring group's outlets and influence in having 
newspapers and radio and TV stations give the event saturation coverage. 


All narration, publicity and advertising copy used in the promotion should, of 
course, relate to the picture title: "A Salute to Our ‘Young Americans '!"'"''Young 
Americans’ Who Made Good in Ourtown!"' "(Name of town's) 'Young Ameri- 
cans' of the Week—Select Boys and Girls for This (Name of newspaper or TV 
and/or radio) choice of Young Americans of the Week." 


e Those youngsters selected by the group presentation, preceding the introduc- 


sponsoring the Young Americans pro- 
motion should be photographed indi- 
vidually and collectively, for servicing 
to newspapers and other local publica- 
tions, with brief biographies highlight- 
ing their accomplishments. 

e@ The Mayor should hold a reception at 
City Hall, attended by local dignitaries 
and the parents of the selected Young 
Americans, and present scrolls of honor 
to the youngsters. The Mayor also 
should issue an official proclamation 
designating the opening date of the 
picture as "Young Americans Day," and 
request residents to display the Ameri- 
can flag for the occasion. 


@ Make your opening night a gala affair, 
with American flags and bunting deco- 
rating the theatre; red, white and blue 
lighting; red and white striped side- 
walk in front of the theatre, etc. Ask a 
local high school, college or Legion Post 
band to entertain guests. For a stage 


tion of the youngsters, a local glee club 
or singing group can perform. If it is 
feasible in your situation, the communi- 
ty's selection of Young Americans can 
be the feature attraction in a parade to 
the theatre, riding in cars promoted 
from a local dealer and bannered with 
their names and copy: "Young Ameri- 
cans On Their Way to See 'Young 
Americans’ at (name of theatre)." 


It would also be appropriate for local 
dealers to provide a number of special 
gifts for the youngsters and a neighbor- 
ing restaurant stage a banquet in their 
honor, with parents and VIP's as guests. 


e If an organization is sponsoring the 


opening night, have it tie-in with the se- 
lection of the community's Young 
Americans, using the theme that the 
aim of the organization is to build to- 
ward the future with the kind of "Young 
Americans" who portray themselves in 
the film. 


THEY'RE "YOUNG AMERICANS’ 


— AND THEY'RE JUST GREAT! 


The 36 teen-age musical minstrels in "Young Americans’ combine musical talent, 
happy energy and friendliness in creating an unusually entertaining film. They 
are considered the most versatile and unique group of performers in the country 
today. The youngsters, whose ages range from |5 to 21, are from all American 
races and religions and they represent the true meaning behind the teenage image 
of today, in sharp contrast to the one projected by the current hippies. The exub- 
erance of the "Young Americans,'' the manner in which they sing and have 
fun, demonstrates their dedication to promoting understanding and good will 
through youth and music. 


But, the youngsters of ''Young Americans do more! They are students first, and 
concern for their studies plays an important part in their work together. That, 
and the fact that—as a group—they are working to finance a new school in 
America, one which will have a national student body, combining three years of 
high school and four of college, devoted to the Philosophies and the Arts... 
and to the special creative abilities of its students! This is a promotion-point of 
importance in your showmanship dealings everywhere! 
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‘YOUNG AMERICANS’ 
IN-PERSON ACTIVITY! 


During the summer of 1967, the "Young 
Americans," in addition to their scheduled 
performances in cities throughout the coun- 
try, made a number of special appearances 
and took part in a wide range of radio and 
TV activities as part of the advance promo- 
tion for the picture. If your theatre is located 
in or near one of the cities in which they 
appeared, feature the occasion in your pro- 
motion: "They're Back! On the Screen! 
'Young Americans’ as You Loved Them on 
Their Visit to Ourtown!"' "If You Missed 
Them on Their Recent Visit to Ourtown, See 
the 'Young Americans,’ in Color Now, at the 
State Theatre!" 


Use reprints and blow-ups of local news cov- 
erage in lobby displays and out-front A- 
frames to sell Young Americans." 


SCHEDULED PERFORMANCES 


Portland, Oregon 
Grossinger, N. Y. 


Lincoln, Illinois 

Jackson, Michigan 
Wallingford, Conn. Milwaukee, Wisconsin 
Lambertville, N. J. Springfield, Illinois 
Warwick, Rhode Island Des Moines, lowa 
Williamsport, Pa. Columbus, Ohio 
Cleveland, Ohio North Tonawanda, N. Y. 
St. Paul, Minnesota Cheyenne, Wyoming 


PICTURE PROMOTION APPEARANCES 


New York, N. Y. Winston-Salem, N. C. 
Pittsburgh, Pa. Raleigh, N. C. 
Cincinnati, Ohio Charlotte, N. C. 


Nashville, Tenn. 
Atlanta, Georgia 
Greensboro, N. C. 


TELEVISION APPEARANCES 


The Tonight Show, July 17 

Danny Thomas Special, October 
Jerry Lewis Show, late in 1967 

Ed Sullivan Show, Oct. 8 
Tennessee Ernie Ford Show, Nov. 
Bob Hope Show, late in 1967 


Norfolk, Va. (Naval Base) 
Washington, D. C. 


Teen-Agers! 


"Young Americans’ is the exuberant story of 
36 exuberant youngsters, ages 15 to 21, on 
a bus tour of America. Like the group itself, 
the film has captured the interest and atten- 
tion of teen-agers everywhere. Let the 
youngsters in your town know that "Young 
Americans" is coming to your theatre! 

e Keep college and high school editors 

fully informed, supply them with pub- 

licity material, mats and stills, and see 

that they are invited to an advance 

screening. Go after film reviews, of 

course, and editorial comment. 


e Work out merchandising shows for 
"Young Americans," with local depart- 
ment stores or teen fashion shops. Such 
shows might even be staged at your 
theatre, during your run of "Young 
Americans." 
A series of three Teen columns has 
been written by a young New York 
newspaperwoman, a teen columnist 
who traveled with the group. These 
columns are available to teen column- 
ists, and may be reprinted under their 
own names. If you can plant them 
locally, request copies from: 


Publicity Department 
Columbia Pictures Corp. 
711 Fifth Ave., New York, N. Y. 10022 


(Contd from 


pe 0)” Young Americans Showmanship Program 


b. An unusual Intermission Trailer has been prepared by 12. NETWORK SHOWS. 


Columbia Pictures and is being released through Na- a. The YOUNG AMERICANS were seen on the TO- 


tional acisen aude The SUCRE et ee NIGHT SHOW this summer. They are scheduled to 
Ee erncee ane NIGMS appear on Ed Sullivan's Show October 8th and again 


in a soft sell manner with copy over quick cuts from the Page 11 in the Sonne of AS 
picture while the song ''We're Young Americans'’ is ee ; 


They will be seen on a Danny Thomas special over 
sung by the group. The copy states: af Y 
NBC on October 23. Page 12 
THE YOUNG AMERICANS ; : : 
WANT YOU TO KNOW They will do a show for Tennessee Ernie Ford in Nov- 
IT'S TIME FOR ember, and 
(Zoom in with)... INTERMISSION ‘ 2 

TIME-FOR A SNACK Jerry Lewis has signed them for two appearances. 
AT OUR Dates to be announced. 


Bene orea Pak 13. PERSONAL APPEARANCES. 


c. A herald handout is available for mass distribution, in Page 13 


Beemer <chose ia incke ake a. The group has been touring all summer of '67 through- 
Pee zs ore out the United States, appearing at numerous com- 
7. TIE-UPS mercial engagements, fairs and charitable functions. 


b. The group has entertained servicemen aboard the air- Page 12 
craft carrier Independence in Norfolk, visited Walter 
Pages 11, Reed Hospital in Washington to bring their music to 
and 14 the patients there, and also has performed for a Will 
Rogers Hospital Fund Drive in Kansas City, Mo. 


a. Tie-Ups have already been consummated with Ken- 
tucky Fried Chicken which plugs the film on container 
covers and in in-store posters which can be sniped by 
showmen's Greyhound Bus, which is providing one 
sheet space at its terminals. Reddi-Wip dessert top- 


ping, which permits 'Young American" supermarket 14. THE TITLE AND THE THEME. 
Fae ote, Since flerupgaresin work. a. The title and the theme of YOUNG AMERICANS 
8. RECORD PLUGS make both a showmanship field day. Every community 


can have a YOUNG AMERICANS DAY, honoring 

local young Americans whose achievements in the Page 12 
recent past have been particularly spectacular, initi- 

ated by the Mayor and proclaimed opening day. 


b. Merchandising tie-ups of every sort are possible, 
9. LOBBY AND INTERMISSION MUSIC. goods or services for YOUNG AMERICANS. 


a. Disc jockeys are giving YOUNG AMERICANS plenty Page 15 
of radio exposure on their newest album. Invite disc 
jockeys to your screenings and request other plugs. 


a. Records and tapes are available for lobby music Page 11 


and ‘ikermiscion music. 15. A PROJECT FILM FOR THE COMMUNITY Page 14 
AND FOR THE INDUSTRY. 

10. AD CAMPAIGN. Pages 1-9 a. YOUNG AMERICANS has developed into a project 

film for the Industry. The Motion Picture Association 

Il. NEWS FROM MOSCOW. of America through its president, Jack Valenti, has 
a. Refusal by Moscow officials at the recent film festival Page 16 evidenced strong favor for support of this film. 

to show YOUNG AMERICANS created special in- Col. Item b. The image of YOUNG AMERICANS as depicted in 

terest in the film well in advance of the release. this film has won it support from groups of all kinds. 


Herald Sells ‘Young Americans’ scicleeeiiiaeniioe | 


IMPRINTING 
This cost in addition to cost of heralds, 4 lines 
of type each 4" long. 
First 1,000, $5.00 
Additional thousands, $3.50 per thousand 


Printed in black and red—inside pages, single color—on news stock! Four 8'/2 x 5'/2 pages, 


with ample room for theatre imprint and merchant's message on back page, which also Over 5,000, $3.00 per thousand 
carries an ad for 'Young Americans.’ (Front page, at right; Center spread, above). Extra copy 40c a 4"' line 
Folding, $2.00 per thousand 
Per Thousand $7.50 F.O.B. plant SHIPPING 
Send Imprint Information When You Order Direct From: We ship small orders by Parcel Post Special 
HARRY K. McWILLIAMS ASSOCIATES ea Miche aes Fact ig ct 
uniess you speci y ornerwise. arge orders can 
15! Lafayette St., N. Y., N. Y. 10013 Phone: (212) 925-5013 be shipped by truck if there is sufficient time. 


SE Sess SSS 
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‘Young Americans Guide 
For Fund-Raising Groups 


Can Aid Sell-Out Shows 


"Young Americans’ is the perfect movie for 
fund raising or charity affairs. Work with 
members of local women's and men's clubs, 
service organizations, schools, societies and 
similar groups involved in the community's 
civic and social activities. 


MPAA Support 


The Motion Picture Association, through its 
president Jack Valenti, has evidenced strong 
favor in industry support of ‘Young Ameri- 
cans." Many letters have been addressed to 
Mrs. Margaret Twyman, head of MPAA's 
Community Relations Department, request- 
ing information on the film as a fund-raising 
aid. All have been sent the "Guide" booklet. 


A special booklet, outlining a plan for oper- 
ating such a fund raising or charity affair, has 
been prepared for those interested in bene- 
fit promotions. Get your copy and, using it 
as a guide, work closely with the groups in 
planning their sell-out showings. 


Check your local organizations and associa- 


tions and if they are interested in the idea, 
include their names and addresses when you 
request the booklet for yourself. 


Copies of the "Young Americans’ 
Fund-Raising Guide are available 
in limited quantities and as long as 
the supply lasts, from: Exploitation 
Dept., Columbia Pictures Corp., 
711 Fifth Ave., N. Y., N. Y. 10022 


Group Sales 


In addition to arranging sell-out performanc- 
es for fund-raising groups, Showmen should 
take full advantage of the opportunity of- 
fered by "Young Americans" for building 
boxoffice revenue through group sales of dis- 
count tickets to local schools, colleges, or- 
ganizations, etc. "Young Americans" is an 
exceptional picture which can be recom- 
mended without hesitation to all age groups 
in your community. 


With the permission of the city education 
authorities, write and telephone heads and 
deans of colleges, principals and teachers in 
public and parochial schools, outlining your 
special ticket discount plan for students at- 
tending showings of "Young Americans" in 
groups. As an inducement to teachers ar- 
ranging group attendance, those accom- 
panying ten or more students might be guest- 
admitted. 


Provide placards with playdate and discount 
ticket information for all bulletin boards. The 
picture will be of special interest to school 
music classes, members of glee clubs, choirs 
and singing groups and they also should be 
included in your discount tickets plans. 


Reddi-Wip Displays! 


Reddi-Wip, the dessert topping, has prepared in-store banners and 
shelf-flyers urging supermarket customers to see Young Americans" 
at the local theatre, and is arranging for these promotional aids to be 
posted when the Robert Cohn presentation plays there: 


The Reddi-Wip company is being advised by Columbia Pictures of all 
playdates, so that an advance campaign can be set up three weeks or 
more before an opening. 


Arrangements have been made for the Reddi-Wip company's detail 
men across the country to contact Columbia Pictures branch manag- 
ers and work with them, with Columbia field men and circuit public 
relations heads in their respective areas. 


Local "Young Americans'' showman might discuss with the Reddi-Wip 


“"Reddi-Wip” is for YOUNG AMERICANS 
YOUNG AMER! ‘A \) are forREPPI-WIP 


2 “ne hus Ameren ab your iocel theatne 
} 
(Reddi-Wip Banner in 'Rough') 


representatives and with Columbia branch managers the feasibility 
of guest admissions, or invitations to special screenings, for co-operat- 
ing supermarket executives and store managers. 


Co-Op Ad Page 


Work with newspaper business or advertis- 
ing manager on a page of co-op ads, with 
local merchants and service organizations us- 
ing the title, "Young Americans," to keynote 
their message. Same approach might be used 
in window displays! 
Banner-line across the page might read: 
“Young Americans Shop Wisely!'' Follow-up 
with advertising along the following lines: 
Dance Studios: "Young Americans 
Love to Dance—Learn the Latest 
Steps!" 
Music Stores: "Enjoy the Music of 
the Young Americans!" 
Banks: "Thrift is an Old American 
Custom That's Good for Young 
Americans!" 

Sports Shops: ''Keeping Fit is the 
Young Americans’ Way of Life!" 
Remember, please, there can be no real or 

implied endorsements. : 


Teen-Age Night 


A cooperating discotheque or other youth 
center can stage a ''Teen-Age Night" ad- 
mitting all ''Young Americans" who will vie 
for dance prizes. 
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Talent Search! 


Work it in conjunction with a television or 
radio program, which offers the winners of 
your "Young Americans" Talent Search an 
opportunity to demonstrate their abilities 
as entertainers . . . on the air! The search 
itself is conducted at your theatre, with spon- 
soring station personalities serving as judges, 
and it is confined to the young Americans of 
your town. 

This search for talented young Americans is 
depicted in "Young Americans." Winning 
youngsters, in addition to receiving op- 
portunities to perform on the air, also should 
receive promoted merchandise or other valu- 
able awards. 


Interviews! 


Newspaper, radio and television! Arrange 
for interviews, panel discussions, forums, 
letters-to-the-editor and everything else that 
can be worked up around the simple ques- 
tion: "As one of the Young Americans, what 
do you think about. 2?" The dots repre- 
sent whatever it is the sponsoring media 
wants to ask local young Americans. 


Street Bally 


Send out a group of neatly-dressed young- 
sters—girls in reasonably-matched skirts and 
blouses—as your "Young Americans" street 
bally team. They distribute heralds or other 
literature on the film, to passersby, in stores 
and parking lots. They also visit VIP's. 


Sermons 


“Young Americans'' offers showmen a rare 
opportunity for attaining the finest type of 
publicity through local clergymen who use the 
film as a topic for sermons. Give representa- 
tives of all faiths a chance to see this story 
of 36 spirited youngsters on their 3000-mile 
cross-country tour! 


Popularity Poll 


Hold a popularity poll on radio or TV, with 
voting restricted to teenagers, to elect local 
youngsters who have shown the qualities of 
character and leadership. Names of the 
nominees and results of the poll can be kept 
on a theatre lobby board: '' 'Young Ameri- 
cans’ Most Likely to Succeed!" 
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Music, Too! 


A song album recently recorded by the 
"Young Americans" under the ABC record 
label, is currently in national distribution 
bearing the subtitle ''While We're Young," 
with the main credits "The Young Ameri- 
cans’ in large type. Contact the ABC dis- 
tributor or jobber in your area for showman- 
ship cooperation. Be sure record dealers 
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On Television 
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Radio Sponsors 
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Kentucky Fried Chicken Backs ‘Young Americans’ 


The Kentucky Fried Chicken Corporation, through its thousands of 
franchise dealers from coast to coast, will give all-out cooperation 
to local showings of "Young Americans.'' Contact should be made 
the ad agency handling the company's local roadside units as soon 


as playdates have been set. 


A special poster tieing in with the 


picture will be posted at all Kentucky Fried Chicken outlets and 
managers have been requested to participate actively in all local 
campaigns. Listed are the names and addresses of advertising agencies 
which handle Kentucky Fried Chicken. Contact the office nearest you. 


ALABAMA 


Dewey Webb & Associates 
P. O. Box 702 
Huntsville, Alabama 35804 
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Gary E. Heath 
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KENTUCKY 
Gia Henderson Advertising 
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T. Jefferson Wright Assoc. 
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Louisville, Kentucky 40207 


LOUISIANA 


Charles Dolce, Inc. 
International Trade Mart Bldg. 
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Virginia L. Brueck 
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MARYLAND 
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MINNESOTA 
Zelenovich & Crist, Inc. 
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MISSOURI 


Harold A. Thomas 
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1221 Locust St. 
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NEBRASKA 
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Advertising Agency Inc. 
Omaha, Nebraska 73106 


NEW MEXICO 


Bob Fall 
The Advertising Service 
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217 White Building 
Roswell, New Mexico 88201 
The Prince Adv. Agency 
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Albuquerque, New Mex. 87110 


NEW YORK 


Adelaide Rice 

Laux Advertising, Inc. 
105 East Seneca Street 
Ithaca, New York 14850 


William H. Campbell 
Lloyd Mansfield Co., Inc. 
Marine Trust Building 
Buffalo, New York 14203 


NORTH CAROLINA 


Jerry Wilson 

Fayetteville Publishing Co. 
Gay Street 

Fayetteville, N. C. 28301 


OHIO 


Joe Wesnitzer 

Mark Advertising Agency 
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Bob Hutchison Advertising 
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Columbus, Ohio 
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333 West First Street 

Dayton, Ohio 45402 

Larry Gold 
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3101 Euclid Avenue 
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Leo Blum Company, Inc. 

88 East Broad Street 

Columbus, Ohio 43215 
OKLAHOMA 

Eddie Jones 
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R. A. Cavley 
Grant Advertising, Inc. 
48 St. Clair Avenue West 
Toronto, Ontario, Canada 
Tom Chase 
Scott's Restaurants 
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Young Americans 


The Young Americans, a performing 
group that combines musical talent 
with an infectious spirit of goodwill 
and friendship, has swept the enter- 
tainment world from concerts to na- 
tional television. The 36 youngsters— 
aged 15 to 21—are considered one of 
the most versatile and unique group 
of artists in the world today. 

Under direction of their founder, 
Milton C. Anderson, this group of 
music minstrels selected from 300 
Southern California high schools and 
colleges is creating a teen-age image 
of exuberant energy and talent. 

Now they are starred in Alex Grass- 
hoff’s film, “Young Americans,” a 
Robert Cohn presentation at the...... 
Theatre in Technicolor. Written and 
directed by Alex Grasshoff, “Young 
Americans” is a Columbia Pictures re- 
lease with Anderson also starred. The 
unusual motion picture adventure tells 
the story of carefree youngsters on a 
bus tour of America. 

The birth of The Young Americans 
is almost as dramatic as the film itself. 
A non-profit organization, the per- 
forming group was created in 1962 
when Anderson, then an instructor and 
choral director at a Los Angeles city 
school, decided the country needed a 
young musical group that would pro- 
mote not only music but understanding 
and friendship among all people. He 
wanted to revamp what he considered 
a distorted image of teenagers, and to 
illustrate what they really stand for 
— wholesomeness, imagination and 
participation. 

From auditions that attracted num- 
erous applicants, Anderson selected 36 
boys and girls he felt qualified to be 


Connie Karcher 


Black-haired Connie Karcher, 19, 
who plays the female lead in her first 


motion picture, Alex Grasshoff’s 
“Young Americans,’ the Columbia 
Pictures release in Technicolor at the 
a Theatre studied music for 
years and played the lead in many 
school shows besides being a member 
of the singing group, Young Ameri- 
cans, founded by Milton C. Anderson 
who also stars in the new film. 

When she and Rick Ciulei met in 
“Young Americans,” the ebony-haired 
beauty gave up dating other boys to 
work, sing and spend her spare time 
with Rick who, coincidentally, plays 
the role of her boy friend in the film. 

The future for Connie as a perform- 
er looks very bright. Recently, she and 
Rick formed a quartet with another 
couple. They are known as “The Two 
Plus Two.” 


Rick Ciueli 


Nineteen-year-old Rick Ciulei, who 
has a starring role in the Alex Grass- 
hoff film, “Young Americans,” a Co- 
lumbia Pictures release in Technicolor 
atapierr sss os Theatre, began singing 
when he was in the seventh grade. He 
formed his own barbershop quartet 
which sang in talent shows and for 
service clubs in the Covina area of 
Southern California, and on Los An- 
geles radio station KFI. 

While in college, Rick joined The 
Young Americans, founded by Milton 
C. Anderson, and met Connie Karcher, 
whom he plays opposite. With another 
couple, Connie and Rick have formed 
a singing group which keeps them 
busy when they are not working with 
The Young Americans. They call them- 
selves “The Two Plus Two.” 
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the initial members of the group. Each 
was chosen for his or her combined 
vocal, instrumental, dancing and aca- 
demic abilities. They came from all 
races and religions. 

First presented by the Junior Cham- 
ber of Commerce at the NBC-TV 
studio in Burbank in May of 1968, the 
group was then invited by a network 
executive to sing on a Fourth of July 
show, “Happy Birthday U.S.A.,” which 
won a Peabody Award. The Young 
Americans were on their way. 

After performing on a Bing Crosby 
special in 1963, the young singers em- 
barked on a concert tour of California 
and then appeared on all four of Mere- 
dith Willson’s star theatre specials on 
CBS-TV. The Young Americans per- 
formed with Johnny Mathis in Los 
Angeles to sell-out crowds. As their 
fame grew, they added to their list of 
musical credits the Andy Williams 
shows, appearances on ABC-TV’s Hol- 
lywood Palace, a tour of Hawaii, the 
Dean Martin Show and many concerts. 

The young singers embarked on a 
70,000-mile national tour with Johnny 
Mathis, appearing in a series of one- 
night stands. They have since per- 
formed with Dean Martin, Judy Gar- 
land. Allan Sherman, George Burns, 
Kate Smith, Tennessee Ernie Ford, 
Peter Nero, Andy Williams and Perry 
Como. 

Each of The Young Americans is a 
student first and an entertainer sec- 
ond. Rehearsals are conducted on Sat- 
urdays. Approximately 40 student-per- 
formers are prepared to substitute for 
regular group members who may be 
unable to perform or tour due to ill- 
ness or studies. 


Mat IA; Still No. 13 

Milton C. Anderson, founder and director of 
The Young Americans, stars with them in Alex 
Grasshoff's "Young Americans," exuberant 
story of a cross-country bus trip taken by 
the 36 teen-agers. "Young Americans" is a 
Columbia Pictures release in Technicolor. 


Opening Notice 


“Young Americans,” the Robert 
Cohn presentation of Alex Grasshoff’s 
film, a Columbia Pictures release in 
Technicolor, opens ...... atthe Gen: 
Theatre. Starred are The Young 
Americans, world-famous choral 
group, and Milton C. Anderson, its 
founder and musical director of the 
teenage ensemble. “Young Americans” 
was written and directed by Grasshoff. 


Started It! 


Milton C. Anderson deplored. and 
did something about, “the stereotyped 
image of the sloppy, delinquent teen- 
ager.” Anderson founded and is musi- 
eal director of the famed singing 
group, The Young Americans, who 
star in “Young Americans,” a Robert 
Cohn presentation in Technicolor. This 
Alex Grasshoff film, a Columbia Pic- 
tures release, also stars Anderson at 
thes 2c iccevae Theatre. 


A youngish man of boundless energy, 
Anderson was supervisor of school 
music for several years in Cincinnati. 


After he obtained his masters 
degree in music at UCLA, he worked 
for a time in television, but eventually 
returned to his first love, teaching. 

Disgusted with the “unmelodic 
grunts and groans from rock ’n roll 
singing groups,” he decided to form a 
choral group of wholesome teenagers 
with conventional haircuts who would 
sing songs with melodies and words.” 


To Anderson’s vast delight, more 
than 3,000 young men and women re- 
sponded to his call. The cream of this 
crop, selected on the basis of vocal en- 
dowment, musicianship, personality 
and stability of character. formed the 
original group. That was in 1962. Now, 
more than 300 Southern California 
high schools and universities contrib- 
ute the youthful, exuberant talent An- 
derson has to draw on. 


“Young Americans,” written and di- 
rected by Alex Grasshoff, is the story 
of a bus tour taken by The Young 
Americans from California to New 
York, Boston, Washington and points 
between. Anderson plays himself in 
the happy new film. 


Mat 3B; Center Art, Still No. 53 


Grasshoff's "Young Americans,’ 


They're the young Americans, and they're bound to have a good time wherever 
there is a brook to wade in and trees to picnic under! It's a scene from Alex 
Columbia Pictures release, and shown are 
some of the 36 boys and girls in the nationally-famous television and concert 
group whose tour from California to New York was recorded in Technicolor, 
along with their adventures, problems and fun—on the road, in cities like New 
York and Washington, and the midwest. Robert Cohn presents “Young 
Americans," which was written and directed by Alex Grasshoff. 


COLUMN ITEMS 


Who says there's no communication between the generations? 

Prior to their summer tour for Alex! Grasshoff's film, "Young Americans," the 
singing group of the same name held meetings with their parents to set the 
"rules of the road" for their four-week tour. 

Conduct, clothing, meals, discipline, visiting relatives, room assignments, 
dating and expenses were threshed out and finally approved with and by the 
group of 36 singers, all of whom are between the ages of 15 and 21. One rule 
required the youngsters, when going off on their own, to travel in groups of 
three—not two, and not double-dating. 

* ** * 

The capacity for food intake of the average: American teenager is legendary; 
however, Steve Henry, in "Young Americans,’ the Robert Cohn presentation 
of the Columbia Pictures release in Technicolor, displayed an appetite awesome 
even to his associates in the famed entertainment group. 

In the Alex Grasshoff film, Steve was called upon to eat a "normal'' teenage 
dinner for one scene. He gladly consumed seven hamburgers, three orders of 


french fried potatoes, four cokes, two root beers and half a cherry pie! 
* * * 


Vicki Lawrence, one of the 36 talented youngsters from Southern California 
high schools and colleges who comprise the unique choral group starred in 
"Young Americans," the Columbia Pictures release in Technicolor, currently is 
considered one of television's brightest newcomers. Miss Lawrence, resembling 
and acting like Carol Burnett, plays the latter's teen-age sister on The Carol 
Burnett Show. 

In “Young Americans," too, Vicki Lawrence stands out amongst the spirited 


_ youngsters on their swinging and singing cross-country tour. Robert Cohen pre- 


sents "Young Americans," an Alex Grasshoff film. 
* = * 


No explanations have yet been forthcoming as to the reason why the powers- . 


that-be, in charge of the recent Moscow Film Festival, refused to permit the 
screening of the new Columbia Pictures release in Technicolor, "Young Ameri- 
cans.'' Local audiences now have a chance to see and enjoy this truly different 
motion picture entertainment of 36 fun-making Young Americans on a 3000-mile 
tour of the country, and they can decide for themselves whether or not this 
Robert Cohn presentation is a good film for everyone—Russian, as well as 
American—to see! 


See America 


Some films offer their players 
fringe benefts. 


During production of “Young Ameri- 
cans,” the Robert Cohn presentation in 
Technicolor: at the”. 6:2... Theatre, 
some 386 young men and women, ages 
15 to 21, selected from more than 300 
high schools and colleges in Southern 
California, travelled throughout the 
United States. What they saw and 
what they did are the basic entertain- 
ment elements of the new Columbia 
Pictures release, along with the man- 
ner in which they came to be chosen 
for their in-person roles in the film. 


The Young Americans is a world- 
famous choral group which has ap- 
peared on American television in all 
the top shows with all the top stars. It 
is as popular in sophisticated New 
York and San Francisco as it is in the 
small mid-West towns and even so- 
called “whistle stops.” “Young Ameri- 
cans” is the story of that popularity, 
and how it came about. 


During the filming of the picture, 
the young Americans visited places of 
historic and civic fame, sometimes for 
scenes for the picture and sometimes 
as a matter of personal interest during 
their off-hours. These sites included, 
in Boston, the famed Commons, the 
Public Gardens, Prudential Center and 
Harvard University. 


In New York City, they toured the 
harbor, Statue of Liberty, United Na- 
tions, Rockefeller Center, the Pan 
American Building and Central Park. 

In Washington, D. C.. they visited 
the Washington Monument, the White 
House, the Tomb of the Unknown 
Soldier, the Jefferson Memorial and 
the Lincoln Memorial, the House of 
Representatives and Senate chambers. 

For most of the youngsters it was 
a first visit to these famed sites. 


Songwriter 


Judy Thomas, granddaughter of 
Boris Thomashefsky, world - famous 
dramatic actor and daughter of Boris’s 
son, Harry Thomas, a matinee idol of 
his generation as well as a renowned 
director, is carrying on the family 
tradition as a performer. 

Currently, teen-age Judy has a 
leading role in the Robert Cohn pre- 
sentation of Alex Grasshoff’s film, 
“Young Americans,” Columbia Pic- 
tures release in Technicolor at the.... 
Theatre. The Young Americans, the 
sensational choral group, and Milton 
C. Anderson, its founder and director, 
are starred in the rollicking motion 
picture adventure of the singers’ coast- 
to-coast bus tour. 

Judy appears as an applicant to the 
musical group of 36 singers all of 
whom are between the ages of 15 and 
21-years. Turned down because she 
lacked the necessary dancing skill, she 
takes dancing lessons while the troupe 
is on a tour of the U. S. and is accepted 
by director Milton C. Anderson just 
in time for a European tour. 

Judy, who has perfect musical pitch, 
can play ten instruments extremely 
well. A songwriter, she composed her 
first song at the age of four and ‘‘The 
Road Ahead of Us,” written by Judy 
and dedicated to The Young Ameri- 
cans, now is the closing number of 
“Young Americans.” It was pre-re- 
corded without Judy’s knowledge. 

In the film’s closing sequence, she 
joins the singers at a rehearsal in 
Washington, expecting to work on the 
group’s theme tune. Instead, the sing- 
ers burst into “The Road Ahead of Us” 
and Anderson brings the bewildered 
Judy up front to conduct the song she 
had written and mailed to him six 
months earlier, and had almost for- 
gotten. 


Plan a School 


Motion pictures are generally made 
for profit, plus a desire to create an 
artistic product for the entertainment 
and education of the general public. 

The Columbia Pictures _ release, 
“Young Americans,” now at the...... 
Theatre in Technicolor, has an added, 
unique and primary purpose for its 
existence. 

The long-run goal for the monies 
acquired at theatre box offices 
throughout the country is to build a 
resident school of the Philosophies and 
the Arts. 

“Young Americans” stars. that 
unique group of young American art- 
ists who perform under the title name 
on television, in concerts and on the 
road, and now bring their extraordi- 
nary talents to the feature motion 
picture medium. Made up of young- 
sters from 15 to 21 and chosen from 
more than 300 high school and college 
campuses throughout Southern Cali- 
fornia, The Young Americans, who act 
as themselves in the Alex Grasshoff 
film, are working to build a _ school 
that will be the equivalent to the three- 
year high school and a four-year col- 
lege. It will be national in scope with 
emphasis on the performing arts. 


The curricula would include broad 
range studies of the United States and 
other countries, particularly those to 
be visited while the student-perform- 
ers are on tour. 

“Young Americans” was written by 
Alex Grasshoff who directed it on lo- 
cations throughout the country includ- 
ing Boston, New York, Washington, 
DuQuoin, Illinois, and Los Angeles. It 
is a Robert Cohn presentation. 


and their fun. 


‘Young Music 


An Academy Award-winning song 
writer, Paul Francis Webster com- 
posed the theme song, “Young Ameri- 
cans,” used by that musical group of 
36 performers in their onstage act as 
well as in their new Columbia release 
AGRON cer. Theatre in Technicolor. 

Other songs in the Robert Cohn 
presentation, are Handel’s “Hallelu- 
iah!,” “Bill Bailey Won’t You Please 
Come Home?,” “The Whole World in 
His Hands,” “Joey, Joey,” “Jenny Re- 
becea,” “Let’s All Unite in Love,” “If 
I Had a Mule,” and “Pied Piper of 
Malibu,” written by Richard Clark of 
the cast, as well as “The Road Ahead 
of Us,” written by Judy Thomas who 
plays a key role in the film. 


Mat 2B; Still No. 37 
They're teenagers, and they're tops! Three members of the 
nationally-famous singing group known as the Young Ameri- 
cans, cut up for a souvenir photo in the course of their recent 
bus tour from California to New York. It's from "Young Ameri- 
cans," the Columbia Pictures release in Technicolor which tells 
the story of these 36 boys and girls and of their concert and 
television performances across the country . .. and of their 
own adventures as individuals and as a group, their problems 


Song Surprise 


One of those _ once-in-a-lifetime 
“magic moments” happened to teen- 
age Judy Thomas during production of 
Alex Grasshoff’s film, “Young Ameri- 
cans,” the Robert Cohn presentation 
ature seksi Theatre in Technicolor. 

The closing sequence of “Young 
Americans” shows Judy joining the 
world-famous musical group. Prepared 
to rehearse the Young Americans 
Theme, Judy was stunned when her 
associates instead burst into “The 
Road Ahead of Us,’ a song she had 
written six months earlier and dedi- 
cated to The Young Americans. The 
group’s founder, Milton C. Anderson, 
had secretly rehearsed the 36 perform- 
ers and had kept the news from Judy. 


Mat 3A 


Young Love 


Any motion picture which is shot on 
a number of locations around the 
country, as was the case with Alex 
Grasshoff’s film, “Young Americans,” 
daily faces a myriad of production 
problems. “Young Americans,” in 
Technicolor at the ..... Theatre, had 
all these problems, plus one more. That 
was the need to see that the course of 
young love runs fairly smoothly. 
Writer-director Alex Grasshoff had to 
prove his capabilities as a diplomat. 

There are several sub-plots in the 
Robert Cohn presentation of “Young 
Americans,” which is a film record of 


Mat 2A; Still No. 63 
Send 36 Young Americans from California to New York and 
back again, and the result is bound to be delightful, adven- 
turous and unpredictable. Especially when the bus breaks 
down ... It's a scene from Columbia Pictures’ "Young 
Americans," the exciting and humorous story in Technicolor 
of that nationally-famous singing group of teenagers who have 
appeared on television with such stars as Bob Hope, Dean 
Martin, Judy Garland, Kate Smith, Andy Williams and 
others of equal stature. "Young Americans" is a film by 
Alex Grasshoff, presented by Robert Cohn. 


the group’s nation-wide bus tour, in- 
cluding a romance between two of its 
386 youngsters, Rick Ciulei and Connie 
Karcher, who were, in fact, “an item.” 

However, when their romance struck 
a snag, while shooting was underway 
for the Columbia Pictures release. 
Grasshoff’s cupid-like capabilities 
were called into play. The lovers’ spat 
held up the shooting schedule. After 
an hour’s talk with the young couple, 
they returned to the location area, all 
smiles and ready to film. Neither Rick 
or Connie would discuss what went 
wrong, or how it was righted. 


Study First 


Katherine Mulder is a young lady 
who cannot be rushed, even for a 
chance at film stardom. Seen in a 
leading role in the Alex Grasshoff 
film, “Young Americans,” at the..... 
Theatre in Technicolor, the 18-year- 
old soprano is more interested in fur- 
thering her education and musical 
abilities than in a career as an actress. 
She turned down offers for a key role 
in a Burt Lancaster film and a top 
role on TV’s “The Virginians.” and ac- 
cepted “Young Americans” only be- 
cause it was filmed during school vaca- 
tion. Now in college, Katy is studying 
to be a dental assistant if she decides 
not to become an actress. “Young 
Americans” is a Columbia release. 


Composite here shows teen-age members of the nationally-famous singing 
group known as the Young Americans dunking Milton Anderson, their organizer 
and manager, in an inviting lake, while other Young Americans applaud. They've 
scenes from Alex Grasshoff's "Young Americans,'' new Columbia Pictures 
release in Technicolor, the heart-warming story of 36 teenagers who toured from 
California to New York, finding fun wherever they went. The Young Americans. 
have been seen on television with such stars as Bob Hope, Dean Martin, Judy 
Garland, Kate Smith, Tennessee Ernie Ford, Peter Nero and Andy Williams. 
"Young Americans" is a Robert Cohn presentation. 


Some Fun! 


Unlimited free rides at a recreation 
park was a nightmare to Alex Grass- 
hoff, writer-director of “Young Ameri- 
cans,” the Columbia Pictures release 
in Technicolor at the ...... Theatre. 

The Young Americans were per- 
forming at the DuQuoin, I[Il., State 
Fair. Grasshoff happily decided to film: 
scenes of the youngsters on different 
rides. The ferris wheel scenes went 
fine, the loop-the-loop caused a couple 
of free ride drop-outs and the roller 
coaster more. By the time filming was 
completed two days later, 18 of the 36 
had checked out with upset stomachs. 


THE YOUNG AMERICANS 


Diane Adams, Rod Alemania, Charles Armstrong, Phil Aubrey, Kathy Austin, 
Pat Barker, Mike Barger, Janet Bingamen, Janis Bunch, Rich Ciulei, Rick 
Clark, Kenneth Collins, Steve Flannagan, Royce Gibson, Karen Graff, 
Gordon Harkness, Dennis Heath, Steve Henry, Sandra Hornyak, Connie 
Karcher, Betty Lou Kautto, William Kerry, Vicki Lawrence, Larry Loyd, Katie 
Mulder, Nancy O'Brien, Gordon Paine, Ralph Pettiford, Ken Prymus, Judy 
Randel, Ernest Rettino, Barnette Ricci, Sharron Roark, Saundra Scott, Linda 
Sugars, Judy Thomas, Ana Teresa Vasquez 
and Milton C. Anderson 


THE CREDITS 


Written and directed by Alex Grasshoff; Director of Photography, Richard 
Moore; Edited by David Newhouse; Musical Supervision, Milton C. Ander- 
son; Music Score by Billy Byers; Vocal Arrangements by George Wyle; 
Assistant Directors, George Marshall, Jr., Larry Kostroff; Assistant to the 
Producer, Robert Meyers, Jr.; Script Supervisor, Hazel Hall; Sound Mixer, 
George Hanson; Chief Electrician, Robert Petzold; Head Grip, Frank 
Lambers; Associate Producer, Helen Taini; Production Manager, Jesse 
Corallo; Cinematic Consultant, Vilis Lapenieks; Post Production Supervisor, 
George Grenville; Choreography, James Bates; Wardrobe Supervisor, 
Charles Arrico; Costumes by J. W. Robinson Co. 


Technicolor® 
A Robert Cohn Presentation A Columbia Pictures Release 


THE STORY 


(Not for Publication) Music teacher Milton C. Anderson in Southern Cali- 
fornia auditions teen-agers for a group he plans to call The Young Americans. 
He chooses 36 but rejects Judy Thomas, who has a great natural voice but 
no talent as a dancer. The Young Americans tour the country, scoring 
fantastic successes in Boston, New York, Washington, D.C., and elsewhere, 
both on television and in their in-person appearances. Their tour is punc- 
tuated with exuberance, excitement, problems and a special romance 
between Rich Cuilei and Connie Karchin. Judy sends Anderson a song 
she has written and dedicated to The Young Americans, "The Road Ahead 
of Us," just prior to his announcement of a European tour for the troupe, 
she joins them; she has been taking dancing lessons. The Young Americans 
sing a song written by one of their number, Rick Clark, "The Little Pied 
Piper of Malibu," in tribute to Anderson's efforts. Rehearsing on the steps 
of the Jefferson Memorial in Washington, Judy learns her song now is the 
closing for The Young Americans who face "The Road Ahead of Us" with 
confidence. Running Time: 94 Minutes 


OFFICIAL BILLING 


ROBERT COHN Presents 25% 
ALEX GRASSHOFF'S FILM 25% 


YOUNG AMERICANS 100% 
THE YOUNG AMERICANS 25% 


MILTON C. ANDERSON 25% 
Written and Directed by ALEX GRASSHOFF 25% 
TECHNICOLOR® 25% 


A COLUMBIA PICTURES RELEASE 25% 


| 6-SHEET 
1-SHEET 


ACCESSORIES 


e SIX SHEET 

e THREE SHEET 

e ONE SHEET 

e RADIO SPOTS 

e WINDOW CARD 
e TV TRAILERS 

e TV FEATURETTE 

e LOBBY RECORD 


e INTERMISSION 
TRAILER 


e INSERT CARD 
e TITLE DISPLAY 
e HI-RISE STANDEE 


e 22 x 28 

e SLIDE 

e EIGHT II x 14's 
e TRAILER 

e UTILITY MAT 


e 40x 60, 24 x 60, 
24 x 82, 30 x 40 


e STILL SETS 


(Color and B/W—Color, 
for lobby and store dis- 
plays; B/W stills for 


newspaper planting) 


Order From National Screen 


3-SHEET 


SELLING AIDS 


@ Bob Hope Lobby Record 


See Page 12 


@ Advance Intermission Trailer 


@ Telops 


Information about telops—style and prices—may 


® ‘Bob Hope Meets Young Americans’ be obtained direct from: QQ Title Card Co., 247 


West 46th Street, N. Y., N.Y. 10036. 


See Page 12 @ Bob Hope (and other) Radio Spots @ National Flag Displays 


© Fund-Raising Guide Booklet @ Bob Hope (and other) TV Trailers 


See Page I| 


3pc. Streamer, $21.50; De Luxe Sectional Valance, 
$2.15 per running foot—minimum length, 10 feet; 
9' x 12' Flags or Wall Banners, single-faced, $80., 
double-faced, 145. Order from National Screen. 


PRINTED IN U.S. A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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